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product at a definite time and place. In general, tiie service is essential in marketing because it is economical to consumers, farmers, and middlemen.
SUMMARY
1.   Farm products vary extremel)' in size, shape and adaptability to handling.   Packaging serves to bring into one unit a readily portable quantity of material which without a package would be very difficult to handle.    Apples, canned peas, poultry, eggs, and numerous other commodities difficult to handle without a container illustrate the point that packaging facilitates handling.
2.   Packaging condenses bulky products like cotton,  wool and hay into smaller space, so that the costs   of handling, transporting, and storing are thereby greatly reduced.
3.   Packaging serves to protect commodities from damage and deterioration. Thus, for example, burlap baling material protects cotton and wool from discoloration and dirt.
4.   Packaging preserves commodities and prevents shrinkage.    Paraffine prevents loss of moisture in cheese, while cans preserve fruits and vegetables from spoiling.
5.   Serviceable, convenient and attractive packages result in willingness on the part of consumers to pay higher prices because products packaged in this manner save time, money and effort.   For instance, butter made in pound prints and packaged in cartons meets the needs of consumers more satisfactorily than tub butter.    A premium is therefore willingly paid by consumers for print butter.
6.   The cost of packaging varies greatly for different products.   The character of the product itself and the size of the container are the main causes for these variations in cost.   Thus apple butter in barrels may involve a packaging cost of only five per cent of a middleman's total expenses, while in glass containers packaging cost amounts to as high as 36 per cent of total expenses for the same concern.
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